Supplementary file 1. Determining Number of Categories and the Cut-off VValues for Market Size

We have conducted exploratory analyses by running the models by dividing all markets into five
equal categories (quintiles), four categories (quartiles), three categories (tertiles) and two
categories (median or 50 percentile). The results (Figure S1 below) show that we do not have
power for three or more categories due to the small sample size and the results based on quintiles
(5 categories), quartiles (4 categories) and 50 percentile (2 categories) support having two number
of categories (small vs. large). The generic entry in small markets is significantly more likely
during the tiered pricing framework (TPF) period than during the pre-TPF period. Based on the
results from 5 categories, we also used 40 percentile as the cut-off for two categories.

CA
Groups HR_CI
N of Groups =2
group = 1 — 257(131,504)
group =2 — 0.85(051,144)
N of Groups =3
group = 1 — 201(072,557)
group =2 + 143(077,267)
group =3 0.98(052,182)
N of Groups =4
group =1 & 287(073,11.24)
group = 2 4 2459(1.14,545)
group =3 — 084 (040,176)
group = 4 — 0.83(039,175)
N of Groups =5
group = 1 — 351(070,17.65)
group =2 — 381(121,1201)
group =3 — 106(047,241)
group =4 * 0.90(042,195)
group =5 — 0.88(037,2.10)
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ON

Groups HR_CI
N of Groups =2
group =1 . 4 259(091,737)
group =2 <+ 0.77(045,132)
M of Groups =3
group =1 + 122(027 ,558)
group =2 . 4 176(086,361)
group =3 + 0.58 (0.30,1.14)
M of Groups =4
group =1 + 1.82(033 1012)
group =2 . g 321(085 1215)
group = 3 + 065(030,141)
group =4 + 090(042,191)
M of Groups =5
group =1 * 262(027,2563)
group =2 — 371(076,1807)
group =3 + 1.19(040,352)
group =4 $ 039(014 104)
group=5 — 124 (055,279)
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Figure S1. Exploratory Analyses of Determining Number of Categories and the Corresponding
Cut-Off Values for Market Size. Abbreviation: CA, Canada; ON, Ontario; HR, hazard ratio; Cl,

confidence interval.



