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Semi-structured interview guide - Participants

~

Introduction

Hello, I'm [name] from the University of Southampton. | am one of the WRAPPED study researchers. Thank
you for agreeing to me interviewing you today. Before we get started, | wanted to check that you have read the
information letter and are still happy to take part?

Great. Before we get started, I'd just like to run through a few things with you, including this consent form
[Appendix 9 v3].

The aim of this interview is to learn how the COVID-19 pandemic has affected your food shopping habits. We
are also keen to hear how the layout of products in stores influences your shopping and what can the
government and retailers do to support healthier food choices. With your permission, we will audio-record our
conversation and | will take some notes. The entire interview usually takes between 30-40 minutes, depending
Kon how much you have to say. Do you have any questions? )

SHOPPING DURING PANDEMIC
« How would you describe your food shopping patterns before the rise of the Covid-19 pandemic?
How has the pandemic changed your shopping habits?
How have you found shopping in-store or online with the current lockdown restrictions?
How did you respond when you heard about other people stockpiling food?
How have you and your family’s eating, and cooking habits changed since the pandemic started?

I'd like to move on to hearing your thoughts about some of the marketing strategies that supermarkets use
to sell their food products. Supermarkets generally use location of a food product (in store and on shelves),
and price promotions to encourage customers to buy certain products.

PRODUCT PLACEMENT
e How tempted are you to buy products in prominent location? [i.e., i) at the store entrance, ii) on end of
aisle displays, iii) at checkouts]
o What type of food products do you usually buy in these locations?
¢ How do you think the location of products on the shelf affects your food shopping decisions?
o What shelf location (bottom, mid, high) do you buy from most often?

PRICE PROMOTIONS
e How do price promotions, such as multibuy promotions like two for one offer or 50% extra for the same
price, affect your food shopping decisions?
o What type of food products do you usually buy on price promotion?

The British government is planning to bring in legislation to restrict some marketing strategies in
supermarkets being used on unhealthy foods, in particular banning unhealthy foods from being located at
the store entrance, end-of-aisles, and checkouts and from being on price promotion.

SUPPORTING HEALTHIER FOOD CHOICES
e What do you think about these restrictions being introduced (on high fat, sugar, and salt products)?
e How do you think these restrictions on unhealthy foods will affect your shopping habits?
e What products would you like to see in prominent locations or on price promotions in supermarkets?
¢ What responsibility do you think supermarkets and the government have to support customers to buy
healthier foods?
o What do you think is the role of individual, supermarkets, and government in
supporting customers make healthier food choices?
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End with:

¢ What else would you like to share, or ask me about?
 We will send you a voucher by post next week as a thank you for contributing to this research.
Thank you for your time.



