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Table S1: Distribution of alcohol excise tax methods used in countries participating in the IAC 

study for developing alcohol taxation policy indicators, N (%) 

Tax method 

 Total SP U AV 

Total 126 (100%) 38 (30.2%) 51 (40.5%) 37 (29.4%) 

HIC 77 (100%) 27 (35.1%) 35 (45.5%) 15 (19.5%) 

LMIC 49 (100%) 11 (22.4%) 16 (32.7%) 22 (44.9%) 

Single or combination 

 Total Single Combination 

Total 126 (100%) 69 (54.8%) 57 (45.2%) 

HIC 77 (100%) 40 (51.9%) 37 (48.1%) 

LMIC 49 (100%) 29 (59.2%) 20 (40.8%) 

All factors combined 

 Single Total SP U AV 
Combination 

 Total 
SP U AV 

Total 69 (100%) 23 (33.3%) 33 (47.8%) 13 (18.8%) 57 (100%) 15 (26.3%) 18 (31.6%) 24 (42.1%) 

HIC 40 (100%) 18 (45.0%) 21 (52.5%) 1 (2.5%) 37 (100%) 9 (24.3%) 14 (37.8%) 14 (37.8%) 

LMIC 29 (100%) 5 (17.2%) 12 (41.4%) 12 (41.4%) 20 (100%) 6 (30.0%) 4 (20.0%) 10 (50.0%) 

By beverage 

Beer 

 Single Total SP U AV 
Combination 

Total 
SP U AV 

Total 26 (100%) 8 (30.8%) 14 (53.8%) 4 (15.4%) 16 (100%) 1 (6.3%) 8 (50.0%) 7 (43.8%) 

HIC 16 (100%) 6 (37.5%) 10 (62.5%) 0 (0.0%) 10 (100%) 0 (0.0%) 6 (60.0%) 4 (40.0%) 

LMIC 10 (100%) 2 (20.0%) 4 (40.0%) 4 (40.0%) 6 (100%) 1 (16.7%) 2 (33.3%) 3 (50.0%) 

 

Wine 
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 Single Total SP U AV 
Combination 

Total 
SP U AV 

Total 23 (100%) 2 (8.7%) 16 (69.6%) 5 (21.7%) 16 (100%) 2 (12.5%) 6 (37.5%) 8 (50.0%) 

HIC 13 (100%) 1 (7.7%) 11 (84.6%) 1 (7.7%) 10 (100%) 0 (0.0%) 5 (50.0%) 5 (50.0%) 

LMIC 10 (100%) 1 (10.0%) 5 (50.0%) 4 (40.0%) 6 (100%) 2 (33.3%) 1 (16.7%) 3 (50.0%) 

 

Spirits 

 Single Total SP U AV 
Combination 

Total 
SP U AV 

Total 20 (100%) 13 (65.0%) 3 (15.0%) 4 (20.0%) 25 (100%) 12 (48.0%) 4 (16.0%) 9 (36.0%) 

HIC 11 (100%) 11 (100%) 0 (0.0%) 0 (0.0%) 17 (100%) 9 (52.9%) 3 (17.6%) 5 (29.4%) 

LMIC 9 (100%) 2 (22.2%) 3 (33.3%) 4 (44.4%) 8 (100%) 3 (37.5%) 1 (12.5%) 4 (50.0%) 

 

 


